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Question 1 

Refer to Fig. 1 (Insert), a situation analysis of tourism in Fiji, an island in the South Pacific.

 (a) Identify the following:

  (i) two opportunities for tourism in Fiji

 ...........................................................................................................................................

 .......................................................................................................................................[2]

  (ii) two threats to tourism in Fiji

 ...........................................................................................................................................

 .......................................................................................................................................[2]

 (b) Other than a situation analysis, describe three ways in which the Fiji Tourism Board might 
assess its position in the market.

1  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

2  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

3  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...............................................................................................................................................[6]
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 (c) Explain two reasons why brochures might be a suitable method of promotion for tourism 
in Fiji.

1  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

2  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...............................................................................................................................................[6]
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 (d) Evaluate the suitability of variable pricing as a pricing policy for travel and tourism 
organisations in destinations such as Fiji.

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...............................................................................................................................................[9] 
   

[Total: 25]     
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Question 2

Refer to Fig. 2 (Insert), an advertisement for Zambezi Terrace, a hotel in Zambia, a country in Africa.

 (a) Identify two distribution channels used by the hotel. For each channel give one likely reason 
for its use. 

Distribution channel  ..................................................................................................................
 
Reason  .....................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

Distribution channel  ..................................................................................................................

Reason  .....................................................................................................................................

 ...................................................................................................................................................

 ...............................................................................................................................................[4]
 
 (b) Give one example of a product and one example of a service from the travel and tourism 

industry. Describe the main characteristics of each example.

Product  .....................................................................................................................................

Characteristics  ..........................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

Service  ......................................................................................................................................

Characteristics  ..........................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...............................................................................................................................................[6]  
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 (c) The Zambezi Terrace hotel advertisement in Fig. 2 (Insert) uses its unique selling point (USP) 
to create a brand image.

  Identify two product features of the Zambezi Terrace hotel which form part of its USP. Explain 
how each feature might attract potential customers.

1  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

2  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...............................................................................................................................................[6]
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 (d) Evaluate the importance of the character of the area as a factor influencing the choice of 
location for the Zambezi Terrace hotel.

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...............................................................................................................................................[9]

[Total: 25]
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Question 3

Refer to Fig. 3 (Insert), information about cruises on the River Rhine in Germany, a country in western 
Europe. 

 (a) State the following:

  (i) two target markets of cruises on the River Rhine

1  ........................................................................................................................................

2  ....................................................................................................................................[2] 

  (ii) two features of the River Rhine cruise product

1  ........................................................................................................................................

2  ....................................................................................................................................[2]

 (b) Explain three likely advantages to customers of an all-inclusive package. 

1  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

2  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

3  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...............................................................................................................................................[6]
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 (c) Explain how each of the following factors may affect the final price charged to customers of 
cruises on the River Rhine:

• fixed costs  .........................................................................................................................

 ...........................................................................................................................................

 ...........................................................................................................................................

 ...........................................................................................................................................

 ...........................................................................................................................................

 ...........................................................................................................................................

• competitors  ........................................................................................................................

 ...........................................................................................................................................

 ...........................................................................................................................................

 ...........................................................................................................................................

 ...........................................................................................................................................

 .......................................................................................................................................[6]
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 (d) Discuss how the providers of River Rhine cruises might develop their marketing mix to 
increase customer numbers.

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...............................................................................................................................................[9]

[Total: 25]
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Question 4

Refer to Fig. 4 (Insert), information about the Torres Hiking Centre, an accommodation provider in 
Chile, a country in South America.

 (a) Explain two ways in which the Torres Hiking Centre product is suitable for adventure tourists.

1  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

2  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...............................................................................................................................................[4] 

 (b) Give three reasons why marketing and promotion are important to travel and tourism 
organisations. 

1  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

2  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

3  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...............................................................................................................................................[6]
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 (c) Explain two ways the Torres Hiking Centre could develop its product/service mix.

1  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

2  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...............................................................................................................................................[6]
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 (d) Discuss the importance of target market segments for a travel and tourism organisation, 
such as Torres Hiking Centre, when producing effective promotional materials.

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...............................................................................................................................................[9]

[Total: 25]
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